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‘ntro! luction

 [Jenller stereotypes [livil'le men an[l women along
biological, emotional, and cognitiLe lines. This social construct
can be summed up by the phrase “men are from Mars,
women are from Venus.”

 The sellof a person is the biological category of male or
female and gender is the social aspect of being male or
female (Robinson et al., 2001).

* Social constructs that promote [lenler stereotypes can
hale an impact on the suppression of biological responses
(Crody, 1990). [Chis thinkin[J] influences behavior in men
an[ ] women that is self(fulfillin(] to [lenler stereotypes
(Caez et al., 2010).

* [his may have an effect on how men an’ women perceive
the el uity an(] satisfaction within romantic relationships.

ypotheses

" Imong people with high gender stereotype scores

« [Jomparative el luity is positively correlate ] with
satisfaction

Imong people with low gender stereotype scores

« [Jelationship el luity is positively correlate ] with
satisfaction.

easures

[he [Jouples Satisfaction niel ] (CSITFun(][] Rogge, 2000)
measures the relationship satisfaction of the participants on a [+
point [Lilert scale.

‘he ['lem Sell[ole Inventory ((lem, 19(4) measures how a
participant identifies with gender stereotypes based on [0
items from the categories of masculinity, femininity, or neutral
items on a [+point [ilert scale

[he [ uity (nCel ] (Guerrero, [a [alley, [J Farinelli, 200L) is
administered twice. The first Cersion measures the perceiled
equity of the relationship compared to their partner. The
second [ersion measures the relationship equity compared to
others in relationships of the same sellthey "now well. [l
measures were scored on a [ Fpoint [ilert scale.

 [he [Jatfiell] [Jeasure ([]atfield, [tne, [1 Traupmann, 1979)
measures who is getting a “better deal” based on what each
participant and partner contributed and receiled from the
relationship.

 [he Sprecher [1easure (Sprecher, 191 measures who is
liCely to contribute more when the el change in the relationship
becomes unbalanced.

 [he Level of [lenefits [leceivell (Guerrero, [a [alley, [
Farinelli, 2007]) measures who benefits more from the
relationship between the participant and their partner.

esults

The first hypothesis was tested using a Pearson correlation. The results
confirm that among those with a high stereotype score comparatiCe equity
Is the strongest indicator for relationship satisfaction (r (20) C.0CCL pLO1).
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_In additional analysis on those with high stereotype scores also show a
high correlation in relationship equity and relationship satisfaction (r (20) [
.90, p.00).
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The second hypothesis was rejected. Data shows the strongest correlation
In relationship satisfaction for participants with low stereotype scores was
comparatile equity (r ([4) (1.4 p[l.01). Relationship equity was also
strongly correlated but not the most important factor (r ({(4) [1.402, p.00).
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ethols

"4 men and women were recruited [ia Faceboollto participate in a
_oluntary online surley.

From the sample participants there were 4 1women and 1[1men. The ages
from the sample group ranged between 22 to [I1years old with a mean
age of 40.14 years old (SD [11[]years).

Participants were asl ed to complete an online surley that included a
demographic questionnaire about their sel] age, ethnicity, duration of their
current relationship, relationship status, the CSI, lem Sel1Role InCentory,

and Equity Indel] v 4

~
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Discussion

The goal of this research was to measure gender stereotypes,
relationship equity, and satisfaction to understand the
relationship between these three factors in men and women
with high or low gender stereotype scores.

1 hile results confirmed those with high gender stereotype
scores connect their relationship satisfaction with comparatile
equity. The data contradicts the hypothesis for low gender
stereotype scores by showing the strongest indicator of
relationship satisfaction of was also comparatil e equity.

_Ipon deeper analysis, another strong correlation when
determining relationship satisfaction for high gender
stereotype scores was, in fact, relationship equity.

1 hile it was surprising the strongest correlation for low
stereotype scores was comparatil e equity, the correlation to
relationship equity was nearly as significant.

Limitations:
 Small sample sile

« [Jarticipants recruite(] only from social mellia which
oes not allow for the most [iverse sample

 [Inable to eliminate bias in selfireportin] as the
participants my have Liscussel!the items with their
partner while takin( the survey

onclusion

1 hen it comes to relationship satisfaction, men and women, both
indicate that regardless of a high or low stereotype score, what is
most important is how they compare to other people in
relationships of the same selthat they ["how well.

1 hile it is important to receile equity from their partner, the results
highlight that gender stereotyping is so strong that people will be
more satisfied by accepting less equity in their relationships as
long as they [eep in line with gender stereotypes.

esearch

uture

 This research is eltremely important to achieling equity
and satisfaction in relationships between men and women.
Juch of the conlersation about the relationships between
the sexes stall when we view each other’s behalior
through the lens of a gender stereotype.

* Further research should include cultural traditions, other
selual orientations, and genders. This would allow for
further efamination of the deeper roll gender stereotypes
play in relationships.

 This would help adlance the understanding we hale
when in relationships of all Cinds. The better the
understanding the more we would be able to mole away
from prejudgement on the basis gender stereotypes.
Remoling preconceiled notions of how people should act
based on gender stereotypes will allow for a better
understanding of others and ourselles.
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